
Webinars: A new way of learning!
Webinars are a new medium that allow presentations and training to be
communicated over the web.  It is very simple to enjoy the benefits as all you need
to view and hear webinars is internet access and a sound-enabled PC.  
And our webinars are free and take no longer than 60 minutes!

Our webinars are presented by TÜV SÜD Product Service experts, providing you
with up to the minute information that affect you as compliance professionals along
with the opportunity to interact from the convenience of your office or home.

Upcoming Webinars
Wednesday 27th April at 14:00 - CE Marking, What does it mean?

Wednesday 27th July at 14:00 - Battery Safety

Wednesday 28th September at 14:00 - Are you ready for REACH?

For more information on these topics and to register for one of our webinars, please
visit our website at www.tuvps.co.uk/webinars.  As soon as you have registered for a
webinar, we will send you some simple instructions showing you what you need to do
on the day to be able to enjoy these interactive seminars over the web.

If you have any further questions, please contact Simon Middleton at
smiddleton@tuvps.co.uk or Tel: +44 (0)1489 558221.
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The  future is bright, the future is wireless
Wireless Mobile charging is an innovative development, which enables consumers 
to charge a diverse range of compliances through using a mobile charging mat.

This works by having a coil built into the base unit and one built into a sleeve which goes around the device in the same
way as a mobile phone cover. The idea behind this device is to eliminate the need for power adapters, connectors and
cables, as electric power can be transported wirelessly without these components. Power transfer over short distance is
surprisingly simple. There are already a number of devices, such as toothbrushes, LED candles, remote controls, medical
equipments and mobile phones that use wireless short distance power transmission. 

Eventually, as the technology progresses, a coil will be integrated into each device or battery pack, enabling it to be
charged without the need for a sleeve.  This will allow the charging of a number of devices at once using just one base
station, and will be ideal for frequent travellers wishing to charge their mobile phone, MP3 player, laptop and other devices.  
Wireless Mobile charging is also interesting furniture manufacturers, who are looking at incorporating the charging mat
into desks, chairs, tables and even on aeroplanes, so that extra charging devices could be dispensed with altogether.
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JML proves that it’s not too
good to be true

Dear Readers:

Consumer brand JML has been retailing demonstrable products to customers across the world for

25 years. It sells these through screen promotions in high street stores such as Asda, Boots,

Robert Dyas and Makro, as well as through four shopping channels, its website, and a catalogue.

JML’s business mantra is to bring its customers new, innovative and great value products.

UK Deviations, is
your product
compliant?
National deviation checks are an important part
of ensuring a product is ready for sale in the UK.
All products coming into the UK need to comply
with certain regulations.  Whilst compliance
with the stringent safety requirements of the
relevant European Standard is essential, this
may not be sufficient to sell the product in the UK
and it may be necessary to adhere to a specific
national deviation. A prime example of this is the
British 3 pin plug.  

Products sold in the UK must be fitted with a plug that complies to BS
1363:1995.  Similarly, the plug face of direct plug-in power supplies must
also conform to the applicable clauses of BS 1363.  TÜV SÜD Product
Service is ideally positioned to be able to check the products before they
are shipped to the UK to ensure that these national deviations have been
met.  

Checking that electrical products have also been assessed at the correct
voltage for sale in the UK is another important factor.  Whilst 230V is the
harmonised European voltage rating, here in the UK we operate on a
240V supply.  It is perfectly acceptable for a product to be rated at 230V,
but it is important that the product has been properly tested for operation
at 240V to take into account any possible effects this may have on the
product.

Another key issue is ensuring your instruction manual makes sense and
can be understood.  There is nothing more frustrating than buying a new
product and finding that you cannot understand the instructions on how
to use it.  

We at TÜV SÜD Product Service read through the operating instructions
and check that they are clearly written, use good English and contain all
the required and relevant information.  First impressions count so it is
also vital to make sure that there are no mistakes on your packaging.

New Training courses
• CE marking workshop 

Everything you need to know about 
CE marking and meeting your legal 
objectives within Europe

Coventry – Wednesday 2nd March 2011 

Billingham- Wednesday 6th April 2011 

London – Wednesday 4th May 2011

Cambridge – Wednesday 1st June 2011

Manchester – Wednesday 7th September 2011

East Kilbride – Wednesday 19th October 2011 

Fareham – Wednesday 23rd November 2011

For further information on this training course and to
find out about future training courses, please visit our
website www.tuvps.co.uk/training. 

Take 
your 
learning 
to a 
higher 
level

Sandie Peacock
Tel: 01489 558227
Email: info@tuvps.co.uk
www.tuvps.co.uk/training

book now

Welcome to the third edition of CONSUMER::Talk, the consumer Newsletter from TÜV
SÜD Product Service. After the great success of the previous editions we hope to
communicate important information and news, keeping you aware of changes in
standards and the regulatory environment as well as our activities.

We trust you will enjoy this third issue. If you have any questions on any
of the related topics please contact us, and we will be happy to help.
Jean-Louis Evans - Managing Director

As JML uses national television advertising campaigns to promote its products, it
must ensure that the claims made comply with the UK’s Code of Broadcast
Advertising (BCAP). It decided to work with TÜV SÜD Product Service, one of the
world’s leading experts on product testing, to ensure these claims could be verified.

Kelvin Lee, Product Manager for JML, explains: “It’s very important to us that
we offer quality items that stand up to the closest scrutiny. By working with
TÜV SÜD to prove, or indeed disprove our claims, we know that we are being
transparent with our customers. It also means that we pass Clearcast’s
advertising process first time and can get commercials aired without delay.”

One example was JML’s Mantis® Instant Shine, the waterless car cleaner, which TÜV
SÜD’s  technicians tested, proving its exceptional cleaning claims so that advertising
scripts were passed by Clearcast for nationwide television campaign promotions. 

As TÜV SÜD has an in-depth understanding of the regulations relating to all
products, it was also able to advise JML on the product description and
commercial script for its lumbar support, Sit Right®, so that it did not
contravene medical device regulations. Such rigorous standards helped make
it a best seller for the company with over 300,000 sold in five months. 

Making inventions a commercial proposition
Inventors present hundreds of products to JML each year and TÜV SÜD
undertakes performance tests against similar market-leading items before JML
commits to making an investment. Such innovative products have included a
steam mop where TÜV SÜD used an accelerated life test to see how quickly the
product scaled up. JML also returned to the drawing board to reformulate a
multipurpose foam spray cleaner to ensure it did what it said on the bottle before
it was launched onto the market. “JML wants its customers to be delighted with
the products that they buy from us, and as we are still a family owned business,
it’s important that what  we bring to market is value for money. That’s why we work
with TÜV SÜD to ensure that our products represent a great buy to our customers
in term of price, function and reliability,” said Lee.

Meeting new market regulations
Over the years, the JML business has also expanded internationally, into
countries as far flung as Australia, Brazil, the Philippines, Singapore, and
South Africa. Most recently it moved into the Turkish market, where TÜV SÜD
was able to help JML ensure that products complied with local legislation.

Lee continues: “When you move a retail business into another country, it’s
vitally important to get product safety and labelling right first time and TÜV
SÜD has helped us navigate through this maze very quickly. We will continue
to work with them as we expand in Europe and the USA”.

“Sometimes the claims about our products may seem too good to be true, but
with unbiased input from TÜV SÜD our customers can be assured that what we
say is the truth. In an increasingly competitive market place being able to
differentiate ourselves this way is excellent for the JML brand,” concludes Lee. 


